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TOPICS 

Who Are We? 

Value of Tourism 

A Shift in Thinking 

Tourism Pays 
 

 



VISION 

 

Uniting people passionate about 
making British Columbia a great place 

for tourism 



MISSION 

 

Be the advocate for the tourism 
industry to government, business and 

the people of British Columbia 



CORE VALUES 

UNITY 

Strive for unity of a diverse industry through inclusive, collaborative and 
transparent processes 

 

LEADERSHIP 

Listen, engage, define and then advocate on major issues impacting our members 

 

CREDIBILITY 

Research-based, non-partisan and professional 



OBSERVATIONS 

 Ongoing Communication, Collaboration, Transparency and Trust is key 

 BC Ferries issue was a ‘wake-up call’ for the industry 
 Industry should have seen it coming 

 Characteristics of good government relations … 
 Influence 

 Engage 

 Trusted advisor 

 Depth and breadth of knowledge 

 Relationship style – tone and approach 

 Good data 

 Partnerships are key … DBC, BC Chamber, AtBC, BCDMOA, BCHA, etc. 

 

 



VALUE OF TOURISM 

Source: Destination BC 



VALUE OF TOURISM 

Source: Destination BC 

MAJOR SOURCE OF GOOD JOBS 
 



VALUE OF TOURISM 

 

“A healthy tourism economy leads to 
investment in communities”  

Source: 2013 Deloitte report 



VALUE OF TOURISM 

 

“Tourism/Hospitality is the first and 
largest employer of youth in BC”  

Source: go2 HR 



VALUE OF TOURISM 



KEY FINDINGS 

 

“The fundamental motivation driving a 
visit is not usually the offerings of a 

single business – instead it is the 
destination”  



KEY FINDINGS 

 

“Every tourist that comes through here 
is a potential business lead”  Jeff Malehorn – CEO 

World Business Chicago 



KEY FINDINGS 

 

“Analysis of 150 cities shows that those 
destinations that attract more leisure 

visitors grew an average of 2% faster over 
a ten year period in terms of population 

and employment”  



KEY FINDINGS 

 

“Visitor spending helps support a 
broader and higher quality set of local 

amenities than an area could otherwise 
sustain”  



TOURISM PAYS 

To view the “Tourism Pays” video click here: 
https://vimeo.com/31624689 

 

 

 

“Tourism Pays” video courtesy of Tourism Richmond 

https://vimeo.com/31624689
https://vimeo.com/31624689
https://vimeo.com/31624689


WANT MORE INFORMATION? 

•Like us on           The Tourism Industry Association of BC 

•  Follow us on           @TIABC_CA 

•  Go to our website  tiabc.ca 

  



THANK YOU! 

Ian Robertson 

E: irobertson@tiabc.ca 

T: 604.685.5956 

mailto:irobertson@tiabc.ca
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THE BUSINESS  

OF TOURISM 
 

Crown Mountain, North Vancouver 



GLOBAL  

LANDSCAPE 

Yoho National Park 



GLOBAL LANDSCAPE 



GLOBAL LANDSCAPE 



GLOBAL LANDSCAPE 



WHO 

WE ARE 

Box Canyon Creek near Squamish 



FRESH MANDATE 



STRONG PARTNERSHIPS 



BC’S VISITOR ECONOMY 



OUR 

STRATEGY 

Great Bear Rainforest 



OUR STRATEGY 



HOW WE WILL WIN 



POWERFUL MARKETING NETWORK 

19,000 STRONG 



REMARKABLE EXPERIENCES 



OUR STRATEGY 



ACHIEVING 

SUCCESS 

Naikoon Provincial Park 



HOTEL ZED 
Click here to watch a video on Hotel Zed: http://ow.ly/KU0kg 
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SQUAMISH 



TOFINO 



SUCCESS THROUGH COLLABORATION 



SUCCESS THROUGH COLLABORATION 



To view BC’s destination brand video, click here: http://ow.ly/KU0WQ Corporate website: 

www.DestinationBC.ca 

Consumer website: www.HelloBC.com Follow us on Twitter for 

industry updates: https://twitter.com/DestinationBC 
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People and Land 



A Sense of Place 



A sense of Place 



 



 



A sense of Place 



A sense of Place 



A sense of Place 



My Background 



Decedents of the  

Spelemulh 





Decedents of the  

Spelemulh 



Stewards  
?e tem swiya 
 
of the land, 
water and 
animals 
 
 
 
 
 



A sense of Place 

Skwaki?iem, Vancouver Bay 

Storyteller 



A sense of Place 

Mount Steel 
Vancouver Bay 



A sense of Place 

ts’unay (Deserted Bay)  
– Means “sheltered from the rain” 



A sense of Place 

ts’unay (Deserted Bay)  
– Means “sheltered from the rain” 

ts’unay (Deserted Bay)  



A sense of Place 

ts’unay (Deserted Bay)  
The Place to Be 



A sense of Place 

ts’unay (Deserted Bay)  
The place to be 

ts’unay (Deserted Bay)  
Grizzly Bear Clan 



A sense of Place 

tewankw – stl’ixwim (Narrows Inlet) 



A sense of Place 

kalp-ilin 
 







Voices of 
shishalh 

 



Voices of 
shishalh 

 



Cultural and Language 

Revitalization 



























 To create and sustain a 
vibrant economy for 
current and future 
generations. 



Ambassadors 





?ala Xenichen 

Shishalh Nation 

 

?e te wewkw’na-ch-em  syaya 
off the Wolf Clan 







Ambassadors 



Culture Events & 
Festivals  
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A sense of Place 
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We All    Thank you All 

Friends and Family 
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