Sunshine Coast Credit Union presents

'HE BUSINESS OF MM/%/

IAN ROBERTSON

CEO, Tourism Industry Association of BC

Welcome

MARS HA WALDEN Presentations
' CEOQO, Destination BC Q&A
Refreshments

CANDACE CAMPO

Director for the Sechelt Nation’s Culture
shishalh Nation

PRESENTED BY: MADE POSSIBLE THROUGH THE GENEROUS SUPPORT OF:

Sunshine Coast

Talaysay
@Tgmg
G

shishalh first nation

Topetion, ax. enniek. lie. QBCFerrles

nnnnnnnnnnnnnnnn




THE BUSINESS OF TOURISM meverer | BC | =

lan Robertson

March 26, 2015



TOPICS e BC =R

*Who Are We?
*Value of Tourism

* A Shift in Thinking
 Tourism Pays




TOURISM o~y
INDUSTRY BC ‘ =~

Uniting people passionate about
making British Columbia a great place
for tourism



MISSION R BC =R

Be the advocate for the tourism
industry to government, business and
the people of British Columbia



CORE VALUES e BC | R

ASSOCIATION OF

UNITY

Strive for unity of a diverse industry through inclusive, collaborative and
transparent processes

LEADERSHIP

Listen, engage, define and then advocate on major issues impacting our members

CREDIBILITY

Research-based, non-partisan and professional



OBSERVATIONS TOURISM BC =

ASSOCIATION OF

* Ongoing Communication, Collaboration, Transparency and Trust is key

* BC Ferries issue was a ‘wake-up call’ for the industry
* Industry should have seen it coming

* Characteristics of good government relations ...
* Influence
- Engage
* Trusted advisor
* Depth and breadth of knowledge
* Relationship style — tone and approach
 Good data

* Partnerships are key ... DBC, BC Chamber, AtBC, BCDMOA, BCHA, etc.



VALUE OF TOURISM wousrey | BOC | =

Source: Destination BC



VALUE OF TOURISM wousrey | BOC | =

ASSOCIATION OF

MAJOR SOURCE OF GOOD JOBS
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Source: Destination BC



VALUE OF TOURISM wousrey | BOC | =

"A healthy tourism economy leads to
Investment in communities”

Source: 2013 Deloitte report



VALUE OF TOURISM wousrey | BOC | =

“Tourism/Hospitality is the first and
largest employer of youth in BC”

Source: go2 HR
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KEY FINDINGS ToumeN | 3 | =

"The fundamental motivation driving a
visit is not usually the offerings of a
single business — instead it is the
destination”



KEY FINDINGS ToumeN | 3 | =

"Every tourist that comes through here
is a potential business lead” iegwainorn-ceo

World Business Chicago



KEY FINDINGS ToumeN | 3 | =

"Analysis of 150 cities shows that those
destinations that attract more leisure
visitors grew an average of 2% faster over
a ten year period in terms of population
and employment”



KEY FINDINGS ToumeN | 3 | =

"Visitor spending helps support a
broader and higher quality set of local
amenities than an area could otherwise
sustain”



TOURISM PAYS

To view the “Tourism Pays” video click here:

“Tourism Pays” video courtesy of Tourism Richmond


https://vimeo.com/31624689
https://vimeo.com/31624689
https://vimeo.com/31624689

WANT MORE INFORMATION? wousrey | BOC | =

ASSOCIATION OF

*Like us on The Tourism Industry Association of BC
* Followuson Y @TIABC_CA

 Go to our website tiabc.ca



THANKYOU! @y BC|I=R

ASSOCIATION OF

lan Robertson
E:irobertson@tiabc.ca

T: 604.685.5956
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GLOBAL LANDSCAPE

WORLDWIDE TOURISM
GROWTH OVER 20 YEARS
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TOP 10

2013 MARKET

SHARE

B2

20002

France

United States

Spain

China

ltaly

10.

GLOBAL LANDSCAPE
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Turkey

Germany

United Kingdom

Russia

Thailand

17. Canada
Down from 8th in 2002
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FRESH MANDATE

Marketing

Destination Development
Strategic Leadership
Public Awareness



STRONG PARTNERSHIPS

Provincial Regions, Business

CTC DMOs Cities, Sectors Associates

&
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TOURISM BUSINES




BC'S VISITOR ECONOMY

accom modation JO BS international

education

museums T R A N S | T CULINARY D&FACILITIES pa rks

TRADE & INVESTMENT

hlghwaysﬂw ne sector developmentga-l-lerles

Immigration °g:..: ="
_:_.~-+)-AIRLINE ROUTES sk| resorts
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OUR STRATEGY

REVENUE

A—h A—h

MARKETING EXPERIENCES
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POWERFUL MARKETING NETWORK

19,000 STRONG
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FRESH & OFFER EXCEED
INNOVATIVE GREAT VALUE EXPECTATIONS
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HOTEL ZED

Click here to watch a video on Hotel Zed: http://ow.lyv/KUOkqg

GREAMNIINGYANBS Z77
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HOTEL ZED IS ALL
ABOUT BEING
SOCIAL.
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LINEUP FESTIVAL INFO GENERAL INFO GET INVOLVED (=]

Listen Here

PASSES
ON SALE
NOW

T

m 2 SOUA ey Countdown to the Festlval
- : WIISH |8 139 08 55 10

HOURS MINUTES SECONDS

MUMFORDsSONS | DRAKE | SAM SMITH

OF MONSTERS AND MEN ALABAMA SHAKES ¥ 5 KASKADE SCHOOLBOY O MOTHER MOTHER
CHANCE THE RAPPER | ADVENTURE CLUB | PORTER ROB > 0P | THE KILLS | MILXY CHANCE | ARKELLS | VANCE 0V SVMF Ema"' L|St
DEATH FROM ABOVE 1979 | SHARON JONES 6 THE DAP-A 00 { ANGUS 6 JULIA STONE | GEDRGE EZRA | BAHAMAS

ODESZA | KAYTRANDA | A-TRAK | TCHAMI | GORGON CITY BLWHTLY STOOPID | K-0S | JOEL PLASKETT WITH THE EMERGENCY Email Address

FIRST Al XIT MARIACH! EL BRONX WHITEHORSE | ROBERT DELONG HANMAH WANTS | JAMES BAY | ELLE KING

SLOW MAGIC | BENJAMIN BOOKER | THE FUNK HUNTERS | SZA | BEAR'S DEN | ALVVAYS | JUSTIN NOZUXA | DEAR ROUBE

PEXING DUK | P REIGN | TEISHI | OLIVER | MAT THE ALIEN | THE RIVER AND THEROAD | WILLA | OLD MAN CANYON | LITTLE INDIA

More artists 1o be announcad!

on sale February 26 at 10am at Get the App

Available on
iPhone & Android

DPSHOS.
i v




tourismtofino.com
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‘ > \ \ §\ s S\
CAMPING & RV IN BC



Coast & Mountains
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sunshinecoastcanada.com

ROGK WATER SEGRET SUNSHINE COAST Hﬂsﬂﬂm:llhz‘“&?st

GOVE RESORT = GOURTHOUSE INN
All year around resort langdale te Lund Sumshine Goast A charming boutique.
offering Luxury Tents, s o 0ct.17-18.192014  Purplo Bannor utau
spot Ocaan View Rooms and 3 “e Fil-Sat-Sun: 10am- &udlo & Gallery homapN hatel me
ctacular Sﬂ:hol Inlm. Oceanfront Cabins. A full s Fﬂs 3: : mp Ing: 6:30-9pm «of Powell River. Only hotel

larwhh to

Choces Jom waais; Sordice resoit lclding ART & | nds & take offering complimentary full
padde boards, canges and kayak CRAWL . cie dedmrros hot braakfast! Free WI-FI,
Zodlac tours. sconic coastal tour cablo. parking, kayak &
120+ open gallerles & artist studios. ook for the fying iy
‘Sechelt et Road Sechelt Enjoy events, demos & meet the artists  Purple Banners & vistt biks stora,

7425 . Bax 1247, BC VON 384 1t tha weakand. the ‘arts at work'.

1-866-885-6440 604-835-5440 o °

info@pedalspaddies.com pedalspaddies.com ‘sunshinecsastartcrawl.com "

MADEIRA PARK PAINTED BOAT GIBSONS GIBSONS LANDING
RESORT SPA & LODGE & GHASTERS
MARINA RESTAURANT

Featuring 31 villas An Historic 7 sulte lodge
overiooking the water, and fine dining restaurant.
Infinty poc, et why the

Restaurant ai

Sample and explora
our endless palring.
ombinations of

Private beach accass, and

ocaan views. Jacuz, F/P.

Weddings - best places
to kiss.

12849 Lagoon Ruad, Madira Park, BC VON 2HO

retn e neieon € € ik

mzounanmaumosmm BC VON 1V5
16048862887 1-877-290-9016

10075 Hwy 101, Powell Fyver, BC VA OLS
ook secomr Laniosetts o
bonniebr bor ok.com

Tel: 1-604-487-0634
‘seabreazerssorthe.

u 4 Vancouver

Festival Office 604-414-9758 > e
www.prfilmfestival.ca
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SURER,
NATURRAL
BRITISH
ClUMBIR

To view BC’s destination brand video, click here: hitp://ow.ly/KUOWO Corporate website:
www.DestinationBC.ca
Consumer website: www.HelloBC.com Follow us on Twitter for
Industry updates: https://twitter.com/DestinationBC
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ABORIGINAL & ECO TOURISM
SUNSHINECOAST

People and Land



{INE. COAST

A Sense of Place
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Heritage
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shishalh Territ
Sinu:ﬁ"éw immemorial, we the shishath people
have a historical, cultural, sm;linl, f?irituwl, meral,
economical, nni fpliﬁcul connection to our tzrn'tarv.

he graves :j"pur Ancestors qocument the truth.
Oy rocts go .(u}, into mother earth.
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ey

Stewards
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of the land,

water and
animals



Storyteller
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ts'unay (Deserted Bay)
- Means “sheltered from the rain”






ts'unay (Deserted Bay)
The Place to Be
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Voices of
shishalh
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Porpoise Bay
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IShalh Nation Strategic Goal:




Salmon Festiva










Partnerships
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Aboriginal Eco Tours

gy

ABORIGINAL

& ECO

TOUR SERVICES




Jravel Services

<.

Aboriginal Travel Services




Art Resurgence
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Salish Soils

CUSTOMER APPRECIATION SOIL SALE 100/0 ALL
Fnday, Saturday & Sunday (June 20, 21 & 22) 2014 off SOILS

. . SALISHFARMGATE
R NOW OPEN!

Fresh Local Produce
Available on Site
Tuesday - Friday 9am - 4:30pm

5646 Black Bear Road, Sechelt 604-885-5383 - Open Mon-Fri 9am-4:30pm - Sat & Sun 9am-4pm - www.salishsoils.com
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We All Thank you All

= Friends and Family
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